
FROM THE PREZ

NEWS METER
Summer time is on 
the way out and 
soon it will be time 
to fill up and go.  
September 11th is 
our start up club 
meeting and I am 
looking forward to 
seeing and hearing 
a l l  about  your  
s u m m e r  f u n .   
September is also 
the time we appoint a nominating 
committee so think about running for 
an office or being on the committee.

November is just around the corner 
and that will be the clubs 10th 
Anniversary.  The board is planning 
something fun so keep posted for 
more info.  It will be fun to see who the 
original vetters are.

December is Christmas Party time.  
Save Saturday December the 12th 
for dining and dancing.  Mark your 
calendar.

I recently received my Vero Utility bill 
and find that writing by candle light is 
not so bad.  Dan and I have been 
using our buddy talk cell phone plan 
more than ever and I have fixed up 
my 37-year-old bike to ride around 
town to do errands.  (Did you know 
that bike tires cost as much as a new 
bike?)  Dan and I use our green bags 
at the grocery and shop the bogo's, 
but must admit there are some 
chocolates you can't live without.  
Mark Twain felt that part of the secret 
of success in life is to eat what you 
like and let the food fight it out inside.  
So let us all strive to do and be better 
humano ids  and  ea t  lo ts  o f  
chocolate!!!!!!!!!!!!!!!!!!!!!!!!!

Vetting and biking,

ZoRo

The Best Face Lift is a SMILE!  

MEMBER BIRTHDAYS
Birthdays for August

Ann Peabody August 6
Claudia Woodhouse August 10

Georgia Irish August 14
Fran Kamberger August 17

Karen Atwell August 23
Harry Woodhouse August 23

Crystal Hofford August 26
Greg Butcher August 27

Birthdays for September
David Brower September 1
Jim Pagano September 2
Bob Dunne September 2
Jerry Brock September 11
Lee Harris September 12

John Trimpe, Jr. September 13
Dale Warrington September 20

Shelagh Ancil September 26

Happy Birthday to everyone!
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Elections Coming
Officers Needed!

"Life should NOT be a journey to the grave with the intention of arriving safely 
in an attractive and well preserved body, but  rather to skid in sideways, 
chocolate in one hand, a glass of red wine in the other, body thoroughly used 
up, totally worn out and screaming "WOOOOOO HOO what a ride!"

Graham out at
Corvette Assembly Plant;
Bob Parcell of CAMI in

Paul Graham announced this 
morning that 
he is leaving 
B o w l i n g  
G r e e n  
Assembly on 
Oct 1 to take 
the position 
a s  p l a n t  
manager of 
A r l i n g t o n  
A s s e m b l y  
and will be 
replaced by Bob Parcell of CAMI 
Automotive.

CAMI Automotive is a joint venture 
between Suzuki and GM located in 
Ingersoll, Ontario Canada.

Bob Parcell was President of CAMI

CAMI automotive builds sport utilities, 
including the Chevrolet Tracker, the 
Suzuki Vitara, Suzuki Swift, Suzuki 
Sidekick, the Geo Metro, and 
Chevrolet Equinox.

CAMI workers enjoyed the success of 
the Cash for Clunkers program as 
optional overtime shifts were added 
to meet increased demand.

"It's quite a relief, especially since we 
were anticipating having to work 
enormous amounts of overtime. The 
numbers showed they could not fulfill 
the demand even with overtime," said 
CAW spokesperson Mike Murphy.

With the recent launch of the Terrain, 
a crossover utility vehicle, CAMI 
president Bob Parcell said the plant 
was lucky to have "two very hot 
vehicles in the marketplace". 

Information from:
Rob Loszewski, Site Administrator
Corvette Action Center

We are a club that runs itself.  But, we 
do need officers to blame things on or 
spread rumors about.  We have four 
elected officers; President, Vice 
President, Treasurer, and Secretary, 
plus four appointed officers, Activities 
Director(s), Newsletter Editor, Web 
Master, and Historian.  The out-going 
President serves as the Officer-at-
Large to make up the 9 member 
Board of Directors.  The good thing 
about being an officer is that we meet 
only 6 times a year and after the 
meeting we go eat.  Please consider 
running for or volunteering for an 
office.  The schedule for the election: 

]September Meeting:  Nominating 
Committee appointed.

]October Meeting:  Nominations 
are closed.

]November Meeting:  Elections.

]December Holiday Party:  Elected 
Officers Installed

]J a n u a r y  B o a r d  M e e t i n g :   
Appointment of the rest of the Board.



10 - Friday - NO General Membership Meeting
Due to low attendance in the summer regular membership meeting

at Culinary Capers will be suspended for June, July and August.
Mystery Dinner Cruises and Shout Out will still go on. 

25 - Tuesday - Mystery Dinner Cruise
Our Host Terry & Sue

3 - 5 - Thu - Sat - National Corvette Caravan returns to
Bowling Green in 2009!

All Roads Lead to Bowling Green! 

8 - Tuesday - Board of Directors Meeting
Officers and Directors are asked to please attend,

Club members are always welcome!

11 - Friday - General Membership Meeting
Culinary Capers 

26 - Saturday - Petit Le Mans
Road Atlanta 

29 - Tuesday - Mystery Dinner Cruise
Our Host Tom & Hollyann 

Check the WEB Calendar for details

LOOK OUT FOR THE SHOUT OUTS!!!

COMING IN August

COMING IN September
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JULY DINNER CRUISE

Ro and Dan Bryant subbed for Beth 
and Greg Butcher who were subbing 
for Tony and Shari Chila.  We went to 
Capt.  Hiram's Restaurant in 
Sebastian over looking the Indian 
River.

Our group was given our own large 
table right on the river.  Old members, 
new members and prospective 
members shared stories and talk of 
good times while waiting for dinner to 
be served.  

The wait staff were great as everyone 
ordered off the menu and even came 
around with a great looking dessert 
tray at the end of out meal.  Drinks 
and conversation were mixed to 
perfection, dinner was great, also! 
What a nice way to enjoy a great 
evening with good friends with a great 
view of the river.



Page 3 August, 2009 Vol. 9  No. 8

General Motors is going through a 
metamorphosis, as you know. 
Actually, this isn't the first time. GM 
1.0 was the emergent GMa 
col lect ion of  disparate and 
dysfunctional brands (Chevrolet, 
Oakland/Pontiac, Oldsmobile, 
Buick and Cadillac) and parts 
makers assembled before and 
immediately after WWI by William 
Durant and others. GM 2.0 is the 
professional GM created by Alfred 
Sloan, starting in 1923. Sloan and 
h is  successors created an 
organizational structure focused on 
distinct market segments bolstered 
by a culture of strong styling and 
R&D. GM 2.0 worked from the '20s 
through the '60s and generally is 
viewed as GM's best incarnation. 
GM 3.0 is the cancerous GM beset 
by bad labor contracts, difficulty 
c o p i n g  w i t h  i n t e r n a t i o n a l  
competition and excess capacity. 
GM 3.0 begins roughly with the oil 
crisis of 1973 and extends to 2009. 
GM 4.0 is the post-bankruptcy GM. 

GM 4.0 that GM's remaining core 
problem is with branding, now that 
its' former biggest problems  unit 
costs and scale costs  are being 
dealt with through bankruptcy. By 
branding, I don't mean marketing 
B.S., I mean the entire set of 
perceptions and beliefs that 
consumers hold about your 
company or its divisions. Branding 
addresses the expectat ions 
customers have about things they 
can't see on a spec sheet or a test 
dr ive.  I t  a lso covers  the i r  
understanding about how others will 
perceive what they drive. That stuff 
is very important.

When I was at the Buick LaCrosse 
launch last week, I asked Susan 
Docherty,  Buick/GMC North 
America VP, about this. Specifically, 
I asked why someone shopping for 
a Lexus or an Acura would take the 
brand risk to buy a Buick. She 
acknowledged that this is the big 
question across GM and said “we 
jus t  have to  keep mak ing  
compelling products.” That's good, 
but rather time consuming. It got me 
to thinking how GM could take some 

quick, bold steps. Here's one that I 
urge GM CEO Fritz Henderson to 
consider.

Dear Fritz:

By now, with all the input you're 
getting, I hope it is clear that there are 
many people in America (and 
probably elsewhere) who want you to 
succeed. At the same time, I hope it is 
clear (how could it be anything else?) 
that the perception of GM is, to put it 
mildly, problematic. The New York 
Times is fond of repeatedly writing 
phases like “GM's weak product 
lineup”. This sort of thing is the norm, 
as you probably know better than I do. 

I can see from talking to your 
executives and engineers that there 
has been and is a strong drive to 
make better products. Both you and I 
know that such improvements will 
take time, necessary though new 
products are. What I'm less confident 
about is that your team has the 
needed understanding that, in many 
categories, you probably won't get 
past competitive parity. You have very 
good compet i tors and some 
categories don't allow for dramatic 
excellence. In reality, I suppose your 
execs know this, but it isn't obvious 
that they have a plan to address 
itwhich is to say they aren't sure how 
to do something dramatic about the 
perception of GM's brands.

Well, here's an idea. It won't solve the 
whole problem, but it will help 
because it can be done quickly and it 
is attention getting. The idea is this: 
make Corvette a separate brand, with 
a multi-product lineup. 

Yeah, I know, you 
j u s t  g o t  d o n e  
s h o o t i n g  o r  
otherwise divesting 
of Hummer, Saab, 

Pontiac and Saturn. Brand reduction 
is the PC move of the year. But that's 
the divestiture of weak brands. That 
still leaves open the opportunity to do 
something with a strong brand. To see 
the brilliance of this, let's look at one 
way to do it. 

First, Corvettes would no longer be 
Chevrolets. Corvette needs to be one 

of your premium brands, and it can't 
be anchored by your “value” brand. 
This is the same thing that forced 
Toyota to create Lexus and 
Volkswagen to run Audi separately.

With that conceptual shift in mind, 
you can then take the core C6 
product line upscale. There are 
several reasons for this, but the 
biggest among them is to address the 
lingering association of Corvettes 
with gold-chain-wearing males. And if 
we're going to make Corvette really 
strong, we have to make it desirable 
not only to those who buy, but to 
those who aspire to (and will buy) 
other models in the line. Finally, if this 
is done correctly, total margin on 
Corvettes will rise. 

I'd like to see a $10k increase in 
Corvette C6 prices. That means the 
base car would now be priced at 
$59,500. We want to add some 
content to make sense of this and to 
strengthen the brand. That means all 
Corvettes have the 4LT leather 
interior. While you're at it, be sure to 
clean up the interior materials (real 
aluminum, perhaps?) and get some 
new seats. Lose the questionable 
color combinations, or make them 
expensive “custom” options and 
eliminate chrome wheels. The Z51 or 
F55 becomes the base suspension (I 
think F55 is the right choice). The 
ZR1 suspension goes on the Z06.

You need to quickly make some 
engineering changes, too. The 
biggest of these is that every 
Corvette must have ecologically 
sensitive features. This falls in the 
category of promoting, “every 
Corvette has…” just as Subaru does 
with AWD. Personally, I vote that 
eve ry  Co rve t t e  has  Hyb r i d  
Performance Technology. All cars 
s h o u l d  h a v e  a c t i v e  f u e l  
management. And it seems, from the 
sidelines, relatively simple to 
implement an automatic stop/start 
“hybrid” system on every car. The 
wor ld ' s  f i r s t  l i ne  o f  hyb r id  
performance cars is worth at least 
$10k more than what you're getting 

GM 4.0 - Corvette to the Rescue?
By: Tom Martin - 07/27/2009 - Winding Road Magazine

(Continued on page 4)



Page 4 August, 2009 Vol. 9  No. 8

today. (Important Safety Tip: do not 
plaster giant “Hybrid” stickers all over 
the C6/2.)

Volume on the new C6/2 will fall, but 
margin will grow to compensate for 
this. I suspect we need to sell 20,000 
units a year, and that should be 
possible with what I suggest. And 
there's more revenue to come with 
additions to the line.

Once you've fixed the basic Corvette, 
you can build the line into something 
important. The first step is to put a 
sedan in the line. That sounds a little 
strange because Corvette is 
heralded as, “America's sports car,” 
but remember we have to be bold and 
we have to move fast, which means 
we have to look for things that are 
possible.

Last week, when I 
was at the Buick 
LaCrosse launch, 
Bob Lutz clarified 
that the Pontiac G8, 

“Will not be a [Chevrolet] Caprice 
after all.” Lutz noted that there isn't a 
business case for, “Such a program.” 
But there is a business case for the 
G8 GT becoming the Corvette S-
Series. 

Start by taking the price of the GT up 
to $45K (currently it has an MSRP of 
about $34k with premium and sport 
packages which should become 
standard). The G8 is good enough 
that you could almost stop there, but 
don't. 

First, improve the quality of the 
leather on the seats (some tasteful 
color choices besides black would be 
nice too). Second, figure out a way to 
offer navigation (this could be a 
running change) and killer iPod 
integration. Then firm up the 
bushings and rear suspension a little. 
Eventually Magnetic Ride Control 
could be an option. Put good paddles 
on the wheel, change the orientation 
of the console shifter, and make sure 
the shift programming is optimized for 
manual operation. Offer the GXP's 
manual transmission as an option, 
but don't even think about the boy-
racer steering wheel and trim from 
the GXP.

The G8 GT already has Active Fuel 
Management, but be sure to add 
stop/start hybrid technology as 
described above. With tasteful 
Corvette badging, a revised hood 
without scoops (at $45k your 
customers won't be 19 years old), and 
a new grille, you've got yourself a low 
volume car that has few direct 
competitors (Infiniti M45 is about it) 
and a distinctive brand actually 
capable of conquest. I presume we 
could sell 30,000 of these. 

While in a Pontiac-saving mood, I'm 
tempted to stick the Solstice in the 
Corvette line too. But the Solstice is 
simply too far behind the competitive 
benchmarks to be fixed. Fortunately, 
there is a better idea: create a two-
seat Corvette version of the Volt. This 
should weigh about 400 lb. less than 
the Volt and offer traditional Corvette 
hatch practicality. You might even 
look up the Solstice designers, since 
the exterior was a strength of that car, 
particularly the coupe. But be sure to 
spend enough money to get the 
details like top operation and trunk 
space right.

If the interior finish is 
tasteful and top-
notch, I figure a 
Corvette E-Series 
sports car would 

base price at $49k. You should be 
able to sell 15,000 of these a year, 
although that might be conservative. 
This project will take longer than the 
C6 and G8 tweaks above, but you 
should be able to have a prototype 
ready for the 2011 model year launch 
of the upgraded Corvette brand. 
Since the E-Series won't cannibalize 
anything you sell now, there isn't any 
downside to showing the car and 
taking orders as soon as you can. 

While we're talking about orders, 
these cars can be sold in selected 
Chevrolet dealerships. That will avoid 
the backlash from the dealer body. 
But you should insist on a store-
within-a-store concept that is very 
attractive (think Apple Store or Aston 
Martin showroom) and is staffed by 
dedicated Corvette consultants. 
Launch cars should be only available 
in the most sophisticated color 

combinations to further separate the 
new Corvette from the old. I'd then 
advise that some thought be given to 
semi-customization, since customers 
want to have special cars. To this you 
can add an emphasis on short 
custom build cycles (it isn't clear with 
post-1980's inventory management 
why you can't deliver to order in 4 
weeks at least on the C6/2).

Overall, I think this plan doubles the 
revenue of the Corvette brand and 
probably improves the margin level of 
the brand noticeably. Just as 
important, it says that GM is on the 
attack and that it is doing great cars 
within the context of an ecologically 
oriented world.

GM 4.0 - Corvette to the Rescue? (Continued from page 3)

Corvette wins 24 Hours of 
Spa-Francorchamps
By GARY WATKINS   AutoWeek   07/27/09

The Chevrolet Corvette C6.R notched 
up what might very well turn out to be 
its final win in one of the world's 
biggest endurance races during the 
24 Hours of Spa-Francorchamps in 
Belgium, July 25-26. 

PK Carsport drivers Mike Hezemans, 
Anthony Kumpen, Jos Menten and 
Kurt Mollekens overcame a strong 
challenge from three Maserati MC12s 
run by the Vitaphone Racing team and 
two more privateer Chevys to win the 
blue-riband round of the FIA GT 
Championship in Europe. The 
Maserati-versus-Chevrolet battle 
raged for the first three-quarters of the 
race, but on-track incidents eventually 
deprived Vitaphone of its chance to 
take a fourth win at Spa in five years. 

That turned the race into a two-way 
fight between the PK and Selleslagh 
Racing Team Chevrolets. PK had a 
small lead when factory driver Oliver 
Gavin, arguably the star of the race, 
climbed aboard the SRT car with less 
than four hours to go. He was back in 
the pits quickly after spinning on his 
own oil as a result of a loose breather 
pipe, and the resulting loss of oil 
damaged the engine. The car, which 
Gavin shared with Bert Longin, 
Maxime Soulet and James Ruffier, 
was parked until the final lap of the 
race, at which point the team sent it 
out to take the finish in 19th place. 


